


Decisions like the first meal in your new digs are easier 

with a powerful Internet connection.

Decide with CenturyLink.

Sign up and save. 
Sign up today for CenturyLink’s consistent High-Speed Internet 

and get a $50 CenturyLink™ Visa® Prepaid Card to help with 

moving expenses. A rock solid connection for just $19.95 a month 

when you bundle.

Sign up for CenturyLink® 
High-Speed Internet

a month when you 
bundle with Unlimited 
Nationwide Calling for  
5 years*

Get this $50 CenturyLink™ 
Visa® Prepaid Card

5 years. 1 price. 0 contract.

Call 877.722.5743 Español 866.723.6876 
Click centurylink.com
Come in centurylink.com/storelocator

Finally, get a deal on Internet that

won’t change for 5 years.

Get CenturyLink High-Speed Internet.

It’s got the speed you need for less. A lot less.

Offer ends 1/31/2013. New residential High-Speed Internet or existing residential Pure Broadband customers only. Existing customers will lose current discounts by subscribing to this offer. Price-Lock Guarantee Offer applies only to 
the monthly recurring charge for the listed service for sixty (60) consecutive months; excludes all taxes, fees, surcharges, and monthly recurring fees for modem/router and professional installation. Listed monthly recurring charge of 
$19.95/mo. applies to High-Speed Internet service with up to 12 Mbps and requires a subscription to CenturyLink® Home Phone with Unlimited Nationwide Calling. Offer requires customer to remain in good standing and terminates if 
customer changes their account in any manner including any change to the required CenturyLink services (cancelled, upgraded, downgraded), telephone number change, or change of physical location of any installed service (including 
customer moving from residence of installed services). One (1) offer only per account. An additional monthly fee (including professional installation, if applicable) and a shipping and handling fee will apply to customer’s modem or 
router. General – Services and offers not available everywhere. CenturyLink may change, cancel, or substitute offers and services, including Locked-In Offer, or vary them by service area, at its sole discretion without notice. Requires 
credit approval and deposit may be required. Additional restrictions apply. Terms and Conditions – All products and services listed are governed by tariffs, terms of service, or terms and conditions posted at www.centurylink.com. 
Taxes, Fees, and Surcharges – Applicable taxes, fees, and surcharges include a Carrier Universal Service Charge, National Access Fee or Carrier Cost Recovery surcharge, a one-time High-Speed Internet activation fee, a one-time 
voice service activation fee, and state and local fees that vary by area and certain in-state surcharges. Cost recovery fees are not taxes or government-required charges for use. Taxes, fees, and surcharges apply based on standard 
monthly, not promotional, rates. Call for a listing of applicable taxes, fees, and surcharges. Monthly Rate – Monthly rate applies while customer subscribes to all qualifying services. If one (1) or more services are cancelled, the 
standard monthly fee will apply to each remaining service. High-Speed Internet – Customers must accept High-Speed Internet Subscriber Agreement prior to using service. Download and upload speeds will range from 85% 
to 100% of the listed download speeds due to conditions outside of network control, including customer location, websites accessed, Internet congestion and customer equipment. Home Phone with Unlimited Nationwide 
Calling – Service applies to one (1) residential phone line with direct-dial, local and nationwide long distance voice calling from home phone, including Alaska, Puerto Rico, Guam, and U.S. Virgin Islands; excludes commercial use, 
call center, data and facsimile services (including dial-up Internet connections, data services, and facsimile; each may be billed at $0.10/minute), conference lines, directory and operator assistance, chat lines, pay-per-call, calling card 
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use, or multi-housing units. Usage will be monitored for compliance and service may be suspended/terminated for noncompliance. An additional charge may be assessed to customer if usage consistently exceeds 5,000 minutes/mo. 
International calling billed separately. CenturyLink™ Visa® Prepaid Card Offer – Offer available to new High-Speed Internet customers. Customer must retain all eligible services for a minimum of eight weeks after service 
activation. Customer will receive a postcard within three to four weeks of ordering services and will be required to complete online redemption form within 60 days after ordering services. Visa Prepaid Card will be sent 6-8 weeks 
after all eligibility, redemption and retention requirements have been met, including 8-week service hold requirement. Maximum value of cards issued under offer limited to $150. Offer cannot be combined with other CenturyLink 
High-Speed Internet promotions or reward/award/promotion cards/codes unless otherwise allowed. Visa Prepaid Card is not redeemable for cash or usable at any ATM. Terms and Conditions apply to the card. Subject to applicable 
law, a monthly maintenance fee of $3 (USD) applies, but is waived for the first six months after the card is issued. Your card is issued by J.P. Morgan Chase Bank, N.A., pursuant to a license from Visa U.S.A., Inc. Prepaid Cards can be 
used at any merchants that accept Visa debit cards. CenturyLink reserves the right to substitute a check of equal value in lieu of a Visa Prepaid Card at its discretion. CenturyLink may change the form of payment, vendor, etc., at its 
discretion when fulfilling the promotional offer. CenturyLink is not responsible for lost or stolen cards. Offer is not transferable to another customer and is subject to change without notice. Other restrictions may apply. Limited time offer.  
CenturyLink @Ease – Plans are available only to CenturyLink® High-Speed Internet subscribers. Each plan covers one High-Speed Internet line. Go to www.centurylink.com for complete details. Norton™ AntiVirus Online, 
Norton™ Internet Security Online and Norton 360™ Protection Online – Requires customers’ acceptance of Norton Online Software Service License Agreement. Customers subscribing to CenturyLink Internet basic service 
(without features) or other ISPs are not eligible for Norton Antivirus with the basic CenturyLink @Ease plan. ©2012 CenturyLink, Inc. All Rights Reserved. The name CenturyLink and the pathways logo are trademarks of CenturyLink, 
Inc. All other marks are property of their respective owners. CenturyLink @Ease: Plans are available only to CenturyLink® High Speed Internet subscribers. Each plan covers one High Speed Internet line. 2GB online backup is included 
in High Speed Internet service plan. Customers subscribing to CenturyLink Internet basic service (without features) or other ISPs are not eligible for Norton Antivirus with the basic CenturyLink @Ease plan. Certain services within the 
CenturyLink @Ease™ packages are provided by third parties, not CenturyLink, and customers must agree to those third parties’ terms and conditions for such services. T312QWRRTN2

Stay worry free with 
CenturyLink @Ease™ –  
a suite of online backup, 
security and 24/7 support 
services.

CenturyLink @Ease – Plans are available only to CenturyLink® High-Speed 
Internet subscribers. Each plan covers one High-Speed Internet line. Go to  
www.centurylink.com/ease for complete details.

•Online Backup

•24/7 technical support

•PC Security

•Remote Assistance and Repair

•Inside Wire Maintenance

CNTL12-1667_D_Movers_Catalog_r3.indd   2 9/18/12   11:47 AM



4 MOVING GUIDE

Congratulations from CenturyLink!
CenturyLink wants to congratulate you on the purchase of your new home and has provided 

some helpful tips for settling in after your move.

After the Move Checklist 5
The quicker you cross these things off your checklist, the sooner you can begin to relax  

and truly enjoy your new home.

Organizationally Challenged? 6
Moving into a new home is the perfect time to bring order to your home –  

and to finally get organized.

Finding Quality Child Care 7
Tips to make sure the child care you select has the most comfortable  

and safe environment possible.

Drab to Fab in 3 Easy Steps 10
Here are some tips for freshening up your new space without busting your budget!

Will Your Remodeling Project Pay Off? 11
Find out if your remodeling project makes sense for you.

Decorate With Paint 12
There is no easier way to update your space than with a fresh coat of paint.

Hot Tips – Cold Cash 14
20 easy ways to save you money and energy as a homeowner.

Home Sweet Home 15
Increase your home ownership IQ with these top 10 consumer-wise howmeowner tips.

116 7

Publisher Disclaimer: Welcome Home Magazine. Copyright 2012. All rights reserved. Reproduction in whole or in part 
without prior written permission is strictly prohibited. While every precaution has been taken to ensure the accuracy of the 
editorial information included at press time, neither the publisher nor the editor shall be liable for damages arising our of errors 
or omissions. The opinions express herein are those of the authors and do not necessarily represent those of the distributor.
www.welcomehomemag.com (800) 972-2585

Think Green!
As you enjoy the information and advertising offers in this magazine, keep in mind we make a concerted 

effort to bring this to you in an  environmentally responsible way.
This starts with the paper we use for this edition. The wood fiber to make the paper comes from sustain-

able forests. For every tree harvested to make this paper, a new tree is grown. In addition, this has been 
independently certified to the Forest Stewardship Council (FSC) standard.

The printer we utilize also has many initiatives and programs, including certifications with Forest Stew-
ardship Council (FSC) Rainforest Alliance (RAC) and Partnership for a Clean Environment (PACE). What’s more, the 
printer uses soy based inks as well as direct-to-plate imaging and digital proofing, which saves film, chemicals and energy.
We provide just this one copy of the magazine for your use. Please remember to recycle. Visit www.earth911.com for 
recycling information.
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After The Move Checklist

Things to do when 
the movers leave

Now that the movers have come and gone, 
you can congratulate yourself on a job well 
done. You know how much planning and 

organization went into making it all happen and 
you deserve a chance to sit and relax. But don’t 
throw away that checklist just yet. There are still 
plenty of things to do before you can completely 
be settled. Here are a few important things to do 
besides unpacking.

4 You will need to update your driver’s license 
and get new tags and plates for your cars. Check 
with your local Division of Motor Vehicles for 
more details.

4 Be sure that the post office is going 
to forward your mail to your new 
address. You can do this online, 
or you can fill out a form at your 
local post office and maybe even 

meet some new neighbors while 
standing in line!

4 Make sure all of your insurance policies are 
up to date. You may need new policies for your 
house, auto and health, particularly if you have 
moved to a new state.

4 A great way to learn about your new 
community is to order a subscription to the 
local newspaper. Many even offer discounts 
for new subscribers and they often have local 
neighborhood editions inserted weekly. This is a 
great way to learn the ins and outs of your new 
neighborhood.

4 Search out new health professionals such 
as doctors, dentists, and even vets. These are 
things you will want to have in place before any 
emergency pops up. Neighbors and co-workers 
are always a good referral source for these types 
of services.

4 Most likely you will need to 
 register to vote. Even if you 
have just moved from one 
county to another within  
the same state, most states 
will require that you register 
in your new county.

4 Make a visit to the neighborhood bank to set 
up new accounts, have money transferred, get 
credit and debit cards, and order those checks 
with your new address.

4 Visit your local library and get a library card. 
The kids can even get their own with their 
new address on it! The local library is another 
great place to meet other families in your new 
neighborhood.

4 Find a place in your new 
home to keep all your receipts 
and documents related to your 
move all in one file. You will 
need to know where everything 
is in the event you need to make 
an insurance claim with the 
movers or when you file your income taxes the 
next spring.

4 Visit your neighborhood schools and get your 
children enrolled as soon as possible. You may 
also want to consider 
enrolling them in an 
online or  charter 
school, as most 
states offer 
this type of 
education 
at no cost 
because 
it is a 
public school. 
Either way, 
the sooner you 
get your children 
enrolled and 
involved in the community, the faster they will 
adapt to their new  environment.

The quicker you can 
cross these things off your 
checklist, the sooner you 
can begin to relax and 
truly enjoy your new home 
and community.

Remember that moving is the third most 
stressful life event, according to the Employee 
Relocation Council. Settling in will be a gradual 
process, but your patience will be rewarded in 
the long run.
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A nyone who has ever moved into a new 
home knows the giddiness of starting 
fresh and getting the opportunity to 

finally get organized!
But all too often, we rush to unpack and then 

spend weeks, months, if not years, trying to 
organize and re-organize our stuff.

Don’t let this happen to you. Take the time 
to create a game plan and then follow through. 
Have a designated place for every item you own 
BEFORE you unpack one box.

Get started
Hopefully, you already purged unused, broken 

or unneeded items BEFORE you moved. This not 
only saves time, money and precious space, it 
allows you to move into your new home without 
additional clutter.
•  Beginning with the kitchen — lay out a plan 

to store items closest to the area you will use 
them.

•  Place cookware adjacent to the stove while 
glassware and dishes should be stored near the 
sink and dishwasher.

•  Keep sandwich bags, foil, plastic wrap and 
parchment paper in one drawer for quick 
access to pack lunches or wrap up leftovers.

•  Use risers or lazy-susans to display spices, 
canned goods and other pantry items in cup -
boards to avoid things getting lost in the back.

•  Consider a grocery inventory list on the fridge 
or inside a cupboard to avoid duplicate items.

•  If you love to bake, create a special area to 
house all your baking dishes, mixers, rolling 
pin, flour, sugar, etc. in one place.

•  For fine china and crystal that is not used 
daily, pack carefully and store elsewhere, such 
as the basement, garage or a buffet so it doesn’t 
take up precious real estate in your kitchen.

In living areas, seek out furniture that not 
only is beautiful but functional to help with 
your storage needs. For example, a trunk that 
can be filled with blankets and extra pillows can 
make a great cocktail table. Built-ins can artfully 
display sentimental items, framed photos, books 
and plants.

Keep bathrooms clutter-free for easy clean-up. 
Install medicine cabinets and make full use of 
cabinetry to store essentials. Stock each bath-
room with a mini cleaning kit: surface, glass and 
toilet bowl cleaners, sponges, paper towels, etc. 
Stowed in a handled bucket under the sink, this 
portable kit will make keeping up with daily and 
weekly cleaning a snap.

A closet case
One of the most important spaces to organize 

is in your closets.
•  Store outerwear, umbrellas, hats, gloves, 

scarves in your hallway closet. Don’t overstuff 
it so you have room for visitor’s belongings 
when entertaining.

•  In your bedroom closets, sort like items 
together and organize by color BEFORE 
hanging anything.

•  Keep frequently used items at eye-level.
•  No shoe shelves? Store footwear in clear boxes 

or tape a photo to the outside of each shoebox 
to save time looking for just the right pair of 
heels or loafers.

•  If you have extra closets, store out-of-season 
clothes there or in long plastic bins under 
the bed. If your closet falls short, consider 
investing in a closet organizing system.

So now that you are completely organized, you 
need to stay that way. Make a habit of putting 
things away when you’re done using them. 
Each night spend just 10-15 minutes before bed 
straightening things up, wiping down coun-
tertops and returning misplaced items to their 
rightful home.

Waking up each morning to a clean, orderly 
home will set a positive tone for the day ahead. 

Organizationally challenged?

Now’s the time to bring 
order to your home –  
and your life
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F inding the best child care for your children 
can be a time consuming process. However, 
as a parent you know it is important to 

take the time to find out what is best for your 
children in a new situation. What type of care is 
right for you — a child care center, in-home day 
care, nanny or babysitter? Here are some tips to 
make sure the child care you select is the most 
comfortable and safest environment possible for 
your child.

First, make a list of your needs.
This can be time consuming but can really 

help you organize your thoughts and priorities.

• Do you have a limited budget?

• What hours will you need care?

• How close does the provider need to be 
to your home?

• Do you need strict or lenient discipline?

• Will your children need to be trans-
ported to and from school?

Next, make a list  
of your children’s needs.

• How much structure do they need? 

• Do they have special physical or 
emotional needs?

• Do they have any allergies or special 
dietary needs?

Once you’ve answered these questions, you’re 
better prepared to decide what type of care you 
prefer — a child care center, care in someone 
else’s home or care in your home.

Finding Quality Child Care

Here are some tips to 
make sure the child care 
you select is the most 
comfortable and safest 
environment possible for 
your child.

Choosing A Child  
Care Center

It is a good idea to visit any child care center 
you are considering at least three times before 
you enroll your child. Consider the first a 
business meeting. Use this time to go over any 
contracts you must sign, to learn the center’s 
schedule for regular days as well as their 
holiday schedule, to learn the center’s rules for 
the children to follow and to understand all 
policies regarding payments, credits and sick 
child care.

On your second visit observe the center 
while it is operational. Are the physical and 
emotional needs of the children met, is the 
environment safe, are there plenty of activities, 
and do the children seem happy at the center?

On your third visit bring your children to 
make sure they feel comfortable in the environ-
ment. You should also make an appointment 
with social services in your county to view the 
center’s file, which would show any complaints 
the center may have had.



Don’t make the decision alone. Call your sister, email 
some swatches to your friend or see what that guy from 
the home makeover show is painting with. If you bundle 
your Internet and Unlimited Long Distance you could 
save enough to hire that guy to pick for you.  
Decide with CenturyLink.

Offer ends 1/31/2013. New residential High-Speed Internet or existing residential Pure™ Broadband customers only. Existing customers will lose current discounts by subscribing to this offer. 
Price-Lock Guarantee Offer applies only to the monthly recurring charge for the listed service for sixty (60) consecutive months; excludes all taxes, fees, surcharges, and monthly recurring 
fees for modem/router and professional installation. Listed monthly recurring charge of $19.95/mo. applies to High-Speed Internet service with up to 12 Mbps and requires a subscription to 
CenturyLink® Home Phone with Unlimited Nationwide Calling. Offer requires customer to remain in good standing and terminates if customer changes their account in any manner including any 
change to the required CenturyLink services (cancelled, upgraded, downgraded), telephone number change, or change of physical location of any installed service (including customer moving 
from residence of installed services). One (1) offer only per account. An additional monthly fee (including professional installation, if applicable) and a shipping and handling fee will apply to 
customer’s modem or router. General – Services and offers not available everywhere. CenturyLink may change, cancel, or substitute offers and services, including Locked-In Offer, or vary them by service area, 
at its sole discretion without notice. Requires credit approval and deposit may be required. Additional restrictions apply. Terms and Conditions – All products and services listed are governed by tariffs, terms of 
service, or terms and conditions posted at www.centurylink.com. Taxes, Fees, and Surcharges – Applicable taxes, fees, and surcharges include a Carrier Universal Service Charge, National Access Fee or Carrier 
Cost Recovery surcharge, a one-time High-Speed Internet activation fee, a one-time voice service activation fee, state and local fees that vary by area and certain in-state surcharges. Cost recovery fees are not taxes 
or government-required charges for use. Taxes, fees, and surcharges apply based on standard monthly, not promotional, rates. Call for a listing of applicable taxes, fees, and surcharges. Monthly Rate – Monthly rate 
applies while customer subscribes to all qualifying services. If one (1) or more services are cancelled, the standard monthly fee will apply to each remaining service. High-Speed Internet – Customers must accept High-
Speed Internet Subscriber Agreement prior to using service. Download and upload speeds will range from 85% to 100% of the listed download speeds due to conditions outside of network control, including customer 
location, websites accessed, Internet congestion and customer equipment. Home Phone with Unlimited Nationwide Calling – Service applies to one (1) residential phone line with direct-dial, local and nationwide 
long distance voice calling from home phone, including Alaska, Puerto Rico, Guam, and U.S. Virgin Islands; excludes commercial use, call center, data and facsimile services (including dial-up Internet connections, data 
services, and facsimile; each may be billed at $0.10/minute), conference lines, directory and operator assistance, chat lines, pay-per-call, calling card use, or multi-housing units. Usage will be monitored for compliance 
and service may be suspended/terminated for noncompliance. An additional charge may be assessed to customer if usage consistently exceeds 5,000 minutes/mo. International calling billed separately. CenturyLink™ 

Go meet the neighbors.
If they aren’t already CenturyLink customers and you get them  
to sign up, you can get up to $50 off your next bill with our  
Refer a Friend program. 
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Call 877.722.5743 Español 866.723.6876 
Click centurylink.com
Come in centurylink.com/storelocator

CenturyLink® 
High-Speed Internet

Get this $50 CenturyLink™ 
Visa® Prepaid Card

a month when you 
bundle with Unlimited 
Nationwide Calling
for 5 years*

Your $50 CenturyLink™ Visa®  
Prepaid Card is waiting. 

Sign up for fast High-Speed Internet 
from CenturyLink and get the  
$50 CenturyLink™ Visa® Prepaid Card.

Finally, get a deal on Internet that won’t change for 5 years.  
Get CenturyLink® High-Speed Internet. It’s got the speed  
you need for less. A lot less.

Visa® Prepaid Card Offer – Offer available to new High-Speed Internet customers. Customer must retain all eligible services for a minimum of eight weeks after service activation. Customer will receive a postcard 
within three to four weeks of ordering services and will be required to complete online redemption form within 60 days after ordering services. Visa Prepaid Card will be sent 6-8 weeks after all eligibility, redemption and 
retention requirements have been met, including 8-week service hold requirement. (Maximum value of cards issued under offer limited to $150). Offer cannot be combined with other CenturyLink® High-Speed Internet 
promotions or reward/award/promotion cards/codes unless otherwise allowed. Visa Prepaid Card is not redeemable for cash or usable at any ATM. Terms and Conditions apply to the card. Subject to applicable law, 
a monthly maintenance fee of $3 (USD) applies, but is waived for the first six months after the card is issued. Your card is issued by J.P. Morgan Chase Bank, N.A., pursuant to a license from Visa U.S.A., Inc. Prepaid 
Cards can be used at any merchants that accept Visa debit cards. CenturyLink reserves the right to substitute a check of equal value in lieu of a Visa Prepaid Card at its discretion. CenturyLink may change the form 
of payment, vendor, etc., at their discretion when fulfilling the promotional offer. CenturyLink is not responsible for lost or stolen cards. Offer is not transferable to another customer and is subject to change without 
notice. Other restrictions may apply. Limited time offer. CenturyLink Customer Referral Program (“Program”) – Program is subject to change, without notice, and may vary by service area. CenturyLink reserves 
the right to add, change or remove any restrictions of the Program, discontinue the Program at any time without notice or cancel future eligible redemptions if Program is terminated. All Program participants must 
maintain a qualifying CenturyLink account in good credit standing to receive all applicable Program invoice credits, as allocated below. Customers cannot refer themselves or refer their own accounts. CenturyLink 
employees and their immediate family members are not eligible to refer or participate in Program. Business accounts are not eligible for participation in the Program. Additional restrictions may apply. Qualifying 
Service – CenturyLink® High-Speed Internet service (“Service”) is eligible for referral within the Program. Service is not available everywhere. CenturyLink may change, cancel or substitute Service, or vary them 
by service area, at its sole discretion without notice. All products and services listed are governed by tariffs, terms of service, or terms and conditions posted at www.centurylink.com. Program – In order to 
participate in the Program, the Referring Customer must have an active residential CenturyLink account in one or more CenturyLink local service areas. Referring Customer and Referred Customer will each receive 
a one-time $50 invoice credit when a new CenturyLink Referred Customer subscribes to a Service. Credits will appear on Referred and Referring Customer bills within 30 days from the Referred Customer’s order 
date. The Referred Customer and the Referring Customer are only entitled only to one (1) invoice credit per month. Limit $600 in Program invoice credits per calendar year for both Referred and Referring Customers.  
©2012 CenturyLink, Inc. All Rights Reserved. The name CenturyLink and the pathways logo are trademarks of CenturyLink, Inc. All other marks are property of their respective owners. T312QWRRTN2 
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PHOTO COURTESY OF AMERICAN FURNITURE WAREHOUSE Shop online at www.afwonline.com

How exciting to move into your new home! 
But when your furniture and accessories 
are unpacked, it can sometimes feel like it 

is just the same old stuff in a brand new setting.
Unfortunately a move usually means money 

will be tight for awhile. So how do you freshen 
up your new space without breaking the bank?

Follow these three steps to breathe new life 
into your home, room by room:

STEP 1: Evaluate each space. When you live 
with items for a long time, it can be easy to over-
look furniture that is in disrepair, tattered pillows 
or accessories that are just plain ugly or boring. 
Step back and give a more critical scan of the place 
– as if you are visiting someone else’s home. Does 
your home’s décor reflect your family’s lifestyle? Is 
your furniture both functional and attractive? Are 
you still hanging on to hand-me-down furniture 
that you have been hauling around for the last 20 
years? If something is way past its prime, throw 
it out or replace it with a new piece that better 
fits your style. Once you review what you have, 
edit your stuff. Do you display things that you 
don’t really care for but were a gift or perhaps you 
feel obligated to put it out simply because it was 

expensive? You’re in a new home and deserve a 
fresh start. Give yourself permission to only live 
with the things you love and use every day.

STEP 2: Create a “theme” that can unify your 
entire home. We’re not talking animal prints 
or country roosters. A theme means finding a 
common element, such as a fabric, a bold accent 
color or general palette, which can be incorporated 
in each room that brings a fashionable cohesive-
ness to the space. Paint is the top choice for an 
instant and affordable update. Neutrals are the 
easiest choice for walls and offer the most flex-
ibility, but they don’t have to be boring. Instead 
of tan, select “greige” – a beautiful combination of 
beige and gray that provides a fresh and neutral 
backdrop for any style of furniture. If you want 
to step out of the box, consider pale lilac or a 
soft green-yellow. This year’s hottest accent color 
is bright and saturated yellow, while the Color 
Marketing Group calls Tangerine Tango the “it” 
color of 2012.

STEP 3: Go for it! Starting with the space 
your family uses most, paint the whole room or 
consider adding a new hue to just the ceiling. 
With a fresh backdrop, start experimenting with 
furniture placement. Moving sofas and chairs away 
from the walls creates a more intimate setting for 
conversation and visually makes a room appear 
larger. Switch things up – how about swapping the 
living room loveseat with a family room reading 
chair in your new home? You will be amazed how 
much difference simply moving your old things 
around the house makes.

�  Give your old things 
a new life without 
busting your budget

Drab to fab in 3 easy steps!
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Will Your Remodeling  
Project PAY OFF?

You should know that there are financial 
factors to consider before you choose a 
home improvement project and smart 

homeowners will consider resale value before 
making a major remodeling investment. Each year 
REMODELING magazine publishes a study that 
can help homeowners determine the return on 
investment for their home improvement projects.

This Cost vs. Value Report contrasts the cost of 
home improvements with their recouped value if 
the house is sold today. They compare construc-
tion costs for several projects, with estimates 
of the projects’ value in a current market resale 
scenario. Real estate professionals in residential 
markets across the country provided return-on-
investment estimates.

Landscaping and fresh paint may lure house 
hunters inside, but once in the door, buyers of 
existing homes look for functionality, durability, 
and convenience. That’s why it’s so important for 
a resale to be modernized.

Kitchens and baths are among the most 
popular home improvement  projects, which can 
drive the return on investment. Reports often 
show that many remodeling dollars are spent 
within the first two years of move in. Under 
those circumstances repair and replacement 
projects such as windows or siding may get first 
attention if they require maintenance. As the 
housing stock ages, and existing homes continue 
to sell more than 6 million units a year, those 
projects may see an increased return on invest-
ment. To perform as an amenity, your home’s 

improvement projects should 
complement and match 

the style of the existing 
property.

The resale value of each project is an estimate 
based on a current market resale scenario. This 
can be misleading because many newly remodeled 
homes are not put on the market so soon.

Smart homeowners will ask many questions 
before starting any remodel or home improve-
ment project. Get advice from both realtors and 
contractors to decide which home improvement 
projects make sense for your special circum-
stances and to insure you get the greatest return 
on your investment.

Information provided by Remodeling magazine Cost vs. 
Value Report.Visit: www.remodelingmagazine.com

HOW DOES REMODELING PAY OFF?
(cost recouped, for resale now national average)

Entry Door Replacement – Steel 73.0%

Attic Bedroom Remodel 72.5%

Minor Kitchen Remodel 72.1%

Garage Door Replacement 71.9%

Deck Addition – Wood 70.1%

Siding Replacement – Vinyl 69.5%

Window Replacement – Vinyl 68.0%

Window Replacement – Wood 67.5%

Basement Remodel 66.8%

Major Kitchen Remodel 65.7%

Deck Addition – Composite 62.8%

Two Story Addition 62.4%

Bathroom Remodel 62.2%

Family Room Addition 60.2%

Master Suite Addition 59.2%

Roofing Replacement 57.8%

Garage Addition 57.2%

Entry Door Replacement – Fiberglass 56.3%

Bathroom Addition 51.0%

Back-up Power Generator 47.5%

Sunroom Addition 45.9%

Home Office Remodel 42.9%
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If you want to change the appearance of your 
home’s interior, but are working within a tight 
budget, there is no easier way to update your 

space than with a fresh coat of paint. Paint color, 
sheen, pattern and texture can be combined to 
create a number of interesting and individual 
looks for the home. Color is often the first 
consideration when redecorating, but successfully 
creating these looks requires some understanding 
of basic design principles.

1.	 Monochromatic color schemes are generally 
easy to create and impart a sophisticated feel 
within a space. A monochromatic palette 
consists of different tints or shades of the 
same color.

2.	 Contrast can be a powerful element. Often, 
when two contrasting colors are used, 
one appears warm and the other cool. 
Contrasting colors do not have to be bold; 
they can be soft and subtle. Take your cue 

Decorate with Paint

Color Moods –  
The Impact of Paint

Without a doubt there is a psychology 
of color. Color impacts our mood, our 
appetite and our energy level. Years of 

color response research have shown that certain 
colors elicit specific responses.

from the room – bold in the living or family 
room and softer contrast in the bedroom.

3.	 Color can visually change the perception of 
a room’s size. Light, cool colors can make 
the space appear larger while darker, warm 
colors often make it seem smaller and more 
intimate.

4.	 Pattern can also affect the way a space is 
perceived. For example, a room can be 
heightened by painting vertical stripes on 
the walls.

5.	 Texture is an important element of design 
that can add interest and style in any 
room. Use decorative techniques such as 
sheen striping or stripling which provides 
a variegated appearance and give depth to 
the surface.

COLOR WARM UP
Red, orange, and yellow Colors in the red, 

orange and yellow families are referred to as 
“warm” colors since they evoke images associated 
with heat, like fire or sunshine. As a result they 
make us feel warm in a psychological sense.

Red This powerful color increases blood pres-
sure and heart rate. It often produces passion and 
sexuality. It also stimulates the appetite and is 
often used in restaurants and is a good choice for 
dining rooms in the home.

Co
ur

te
sy

 o
f t

he
 Pa

in
t Q

ua
lit

y i
ns

tit
ut

e

Consider these 
five tips to help 
with any room 
decoration or 
renovation 
project.
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Do It Yourself or  
Hire a Pro?

For residential work, more and more 
 homeowners are choosing to use painting 
contractors rather than doing the work 

themselves. This saves time and labor and helps 
achieve the best quality finish.

When assessing a paint job, the potential 
do-it-yourselfer should consider such things as:

•  How much surface 
preparation is 
needed and will 
I have the time 
to do it? Will I 
be able to do the 
more demanding 
aspects of the job 
such as climbing 
ladders and 
moving furniture?

•  Will I be able to live with a room or area left 
unfinished when I am called away or have to 
return to my regular job?

When considering which contractor to utilize, 
be sure to determine each of the following:

•  Talk with several contractors and get quotes 
from each. Ask about insurance and bonding.

•  Determine what will be done for each area, 
such as surface preparation, priming, and 
whether or not a finish coat will be applied.

•  For exterior work, ask what will be done 
to protect plantings. For interior work, ask 
what will be done in regards to moving and 
protecting furniture.

•  When will the work be started and finished? 
How many painters will be working on the 
job? What will the remedy be if the job is not 
completed on time?

•  What is the warranty on the work? What is 
the warranty length, what type of failures are 
covered and what is the remedy if there is a 
paint failure?

•  Get names of previous customers from each 
contractor as references, and contact them to 
get their recommendation.

Note whether the contractor was courteous 
and businesslike, punctual with appointments 
or in returning phone calls.

Then take into account the information on 
each contractor and the asking price, to make 
an informed decision on which one to choose 
for your job.

Orange Like red, orange warms a room but in 
a less dramatic and passionate way. The mood 
and attitude of orange is more friendly than fiery; 
more welcoming than seductive. Orange works 
well in living rooms and family rooms and is also 
a good choice for children’s bedrooms.

Yellow Yellow grabs attention and catches 
the eye like no other color, hence the use of 
yellow highlighters in offices. In poorly lit foyers 
and hallways, yellow shows the way. In their 
bedrooms, elderly people report that yellow lifts 
their mood. But bright yellow can be too strong 
and may actually cause anxiety in young children 
and the elderly.

COLOR COOL OUT
Blue, green, and violet Blues, greens, violets 

and their intermediates are considered cool colors 
because of their references to pastoral landscapes 
and ocean vistas. When we look at these colors 
they elicit feelings of peace, tranquility and 
relaxation.

Blue Soothing blue is an ideal bedroom color 
choice for adults and children. But that same 
blue that lulls us to sleep also suppresses our 
appetites, possibly because there are very few 
naturally blue foods. Put blue to bed, but try to 
keep it out of the dining room.

Green As the dominant color in nature, we 
are at home with green anywhere in the house. 
Light greens work well in baths and living rooms; 
mid-range greens are a great accent for kitchen 
and dining rooms. The calming effect of green 
makes it popular in hospitals, schools and work 
environments.

Violet Despite the favorable response violet 
elicits in children, many adults dislike purples, 
with rosier shades of violet being somewhat more 
appealing. Children’s bedrooms and play areas 
many be a good place to experiment with the 
color family.
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Hot Tips

Find out if your utility company offers a 
free or low-cost energy audit. Not only 
will your new home be inspected for 
energy efficiency, you will receive invalu-
able tips on slashing energy costs while 
keeping your home feeling comfortable.

Use a programmable thermostat. 
This small investment (usually around 
$40-$70) pays off big. According to 
ENERGY STAR, the proper use of a pre-
programmed thermostat can save about 
$180 every year in energy costs.

Set your water heater’s temperature to 
120 degrees for maximum benefit and 
insulate it for even more savings.

Need to replace your water heater? 
Consider a money-saving tankless model.

Get rid of your old refrigerator and 
invest in an energy-efficient model. 
Some older models can cost more than 
$100 a year to operate.

Apply caulk or weather stripping to 
all windows and doors in your home, 
including your glass sliding doors.

A leaky faucet or toilet will flush a lot 
of your money down the pipes. Fix 
them immediately!

Remember a 10-minute shower uses less 
water than a bath.

Install energy-efficient and long-
lasting CFL bulbs wherever possible. This 
also goes for your outdoor lighting.

Use window coverings to take advantage 
of the warm sun during cold months by 
leaving them open during the day. In the 
dogs days of summer, keep them closed to 
keep the searing heat out.
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Proper use of interior ceiling fans can 
help keep your house cool in the summer 
and warm in the winter.

Use only warm or cold water to wash 
your clothes and rinse only with cold 
water.

Drying your clothes is a huge energy-
drain. Do loads of laundry consecu-
tively so that you can take advantage of 
the heated dryer.

Use a power strip to centrally shut off 
your electronics when not in use.

Simply turning off the lights when 
you’re not in the room will save money 
and energy.

Don’t put off regular maintenance of 
your heating and cooling systems. Just 
like your car, they won’t run optimally 
and eventually break down if they are not 
maintained.

In the kitchen, use your microwave 
instead of your oven whenever possible 
to cut your energy costs for cooking by 
half.

Wait until your dishwasher is fully 
loaded before running a cycle.

Look outside your home for energy-
friendly landscaping. Deciduous trees 
and bushes can provide a nice wind 
barrier to reduce heat loss during the 
winter. And while mature plantings can 
provide shade in the summer, consider 
pruning sun-blocking trees or shrubs that 
prevent you from taking full advantage of 
the sun’s warmth during the winter.

Regularly inspect your roof for damage 
or leaks around ducts, skylights and 
chimneys.
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Saving energy not only feels good, but it can save you big bucks as a 
homeowner. Get off on the right carbon footprint in your new home 
with these tips: 

– Cold Cash
20 Easy Ways to Save Money and Energy
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Home Sweet Home
You did it. You’ve got the key in one hand and a packet of notarized, 

legalized and signaturized documents in the other. After scrimping 
and saving and scouring MLS listings, you discovered the house 

you wanted to call home. And although your signing hand cramped a few 
times during closing, it’s done. Congratulations. You’ve made an invest-
ment in your future. Now what?

Obviously, you did your homework to get to this point – but 
class isn’t over yet. There’s a lot to know when it comes to new 
homeownership. No doubt you’ve rented in the past and may 
have become accustomed to call the landlord or maintenance 
department when the sink didn’t drain or the toilet wouldn’t 
flush. But now you’re the landlord, maintenance depart-
ment, and occupant all rolled into one neat package.

Before you take on any renovations, remodels or  
repairs, there are a few things to know.

7.	 It’s never a good idea to purchase an 
extended warranty. They may be temping, 
but do the math. In most cases, you’ll end up 
paying several times over the repair cost.

8.	 Always get multiple opinions on furnace, 
water heater and air conditioning replace-
ment. Don’t replace your furnace just because 
one company says so.

9.	 Always buy, don’t lease, a home security 
system. Leasing locks you into monitoring 
agreements, typically 2-3 years with penalties 
for early termination. When you purchase, 
insist on equipment that is standard, not 
“locked out” to other security companies.

10.	Beware of door-to-door “deals.” Don’t get 
caught by door-to-door solicitors trying to sell 
you cleaning products, pave your driveway, 
aerate your lawn, replace your roof, windows 
or siding. Once you spend money with them, 
you will never get rid of them.

Information provided by HaystackHelp.com.

1.	 Always insist on a written contract and don’t 
believe that verbal promises are binding. 
Always get a revised contract, change 
order or addendum. Times have changed. 
Handshake deals are a thing of the past.

2.	 Only pay for work when work has been 
completed and only pay for materials when 
materials are delivered. Many cash poor 
businesses use one client’s project money 
to fund another’s. Don’t get caught in this 
unfortunate cycle. Reputable, long standing 
businesses will have 30 days credit for 
materials and don’t need money up front. 
For large projects, establishing an escrow 
account provides funding transparency.

3.	 Always read contracts first and sign later. 
This is not high on most people’s must-read 
lists but it should be. This even goes for 
your homeowner’s insurance policy. Don’t 
feel rushed either. Take as much time as you 
need. Ask questions. Don’t sign until you 
understand exactly what you’re agreeing to.

4.	 Know where the main cut-off vales/switches 
are for the plumbing, electrical and gas 
systems. Don’t make a bad situation worse. 
Know where and how to shut off your 
plumbing, electrical HVAC units.

5.	 Unless you initiate the call, don’t buy 
anything over the phone. The simple rule 
can eliminate impulse buying, guard you 
against high-pressure sales tactics and 
eliminate predators trying to get your credit 
card and identity information.

6.	 Always shred your discarded mail and 
don’t leave mail in an unlocked mailbox. 
Although many consumers use automatic or 
on-line bill paying, many still mail checks 
for payment. Avoiding mailing checks will 
help protect you against identity theft and 
fraudulent check cashing.

Increase your homeowner 
IQ with these Top 10  
Smart Homeowner Tips
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When you bundle any 3 qualifying services, you 
receive a $150 CenturyLink™ Visa® Prepaid Card.
No home phone required.

Get this $150 CenturyLink™ 
VISA® Prepaid Card.

Call 877.990.0994 Español 866.723.6876 
Click centurylink.com
Come in centurylink.com/storelocator

See inside for more offers.

This one’s easy. 
When you bundle any 3 qualifying services, you get a $150 CenturyLink™ Visa® Prepaid Card to  
spend on whatever your heart desires. By giving you consistent speed and a $150 Prepaid Card just 
for bundling 3 services – CenturyLink is an easy choice.

*Offer ends 1/31/2013. Offer available to residential customers only. General – Services and offers not available everywhere. CenturyLink may change, cancel, or substitute offers and services, or vary them 
by service area, at its sole discretion without notice. Additional restrictions apply. Terms and Conditions – All products and services are governed by tariffs, terms of service, or terms and conditions posted at  
www.centurylink.com. $150 CenturyLink™ Visa® Prepaid Card offer – Available to new or existing subscribers to CenturyLink® High-Speed Internet (up to 1.5 Mbps speed tier or faster service). Requires additional 
purchase of any two of the following products: (1) qualifying home phone service, (2) TV Programming packages through CenturyLink or (3) new Verizon Wireless customer with 2-year activation. Existing TV Programming 
packages through CenturyLink and Verizon Wireless service subscribers are not eligible; only new subscriber purchases qualify. Offer not available to customers with CenturyLink Internet basic service (without features) 
or with other ISPs. Customer must activate services within 30 days of order and must retain all eligible services for a minimum of eight weeks after service activation. Customer will receive a postcard within three to 
four weeks of ordering services and will be required to complete online redemption form within 60 days after ordering services. Visa prepaid card will be sent 6-8 weeks after all eligibility, redemption and retention 
requirements have been met, including eight-week service hold requirement. (Maximum value of cards issued under offer limited to $150.) Offer cannot be combined with other CenturyLink high-speed Internet promotions or  
reward/award/promotion cards/codes unless otherwise allowed. Visa prepaid card is not redeemable for cash or usable at any ATM. Terms and Conditions apply to the card. Subject to applicable law, a monthly maintenance 
fee of $3 (USD) applies, but is waived for the first six months after the card is issued. Your card is issued by J.P. Morgan Chase Bank, N.A., pursuant to a license from Visa U.S.A., Inc. Prepaid cards can be used at any merchants 
that accept Visa debit cards. CenturyLink reserves the right to substitute a check of equal value in lieu of a Visa prepaid card at its discretion. Limited time offer. TV Programming Package through CenturyLink – Contact 
CenturyLink for details regarding offer, eligible TV services, programming and packages available in customer’s area. Verizon Wireless Important Consumer Information – Activation/Upgrade fee/line: Up to $35. 
Subject to Customer Agmt, Calling Plan, & credit approval. Up to $175 early termination fee ($350 for advanced devices) and other charges. Coverage not available everywhere. By activating Verizon Wireless service and 
accepting a discount on CenturyLink service, you consent to Verizon Wireless sharing your account information with CenturyLink to the extent necessary to determine eligibility for the discount. ©2012 CenturyLink, Inc. All 
Rights Reserved. The name CenturyLink and the pathways logo are the property of CenturyLink, Inc. All other marks are the property of their respective owner. T312QWRRTN2
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